LISTING STRATEGY · PRESENTATION SAMPLE
How Your Home Appears to the Public
How and where your home appears to the public is an important decision—and it is one you make.
Your home, goals, timing, and the current market influence the appropriate approach. Public MLS exposure is a common starting point, but there may be additional display choices or reasons to consider a limited start. We will discuss the relevant benefits and tradeoffs before you decide.
	PUBLIC MLS · STANDARD
	PUBLIC MLS · DISPLAY CHOICES
	LIMITED START

	What it is
Public MLS listing with standard public display.
	What it is
Public MLS listing with available controls for selected public details.
	What it is
Restricted marketing with a seller-chosen endpoint.

	Potential benefit
Broad opportunity to reach buyers.
	Potential benefit
More say over what listing details display publicly.
	Potential benefit
Potentially greater discretion over timing.

	Tradeoff
Public listing history may accumulate.
	Tradeoff
Information may be less visible but still available elsewhere.
	Tradeoff
Fewer buyers may see the home while restricted.


The conversation leads the decision.
We’ll identify what matters most to you, discuss relevant options, and explain what each could mean for your sale. Your professional agent provides guidance; you determine the approach.
What gets documented
After engagement, the official Listing Strategy Decision Record (LSDR™) documents the seller’s priorities, deliberation, confirmed decision, and instructions. The listing agreement, applicable authorizations, MLS execution, and subsequent outcomes remain separate.
[Show the official LSDR sample here.]
Presentation example only · Not an LSDR™, seller questionnaire, consent form, or authorization.





